
Respect-Code

Transparency , a pre-requisite for performance
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Respect-code

Respect-code is a Corporate Conduct Label. You can define the DNA code of 
your products through an independent website. www.respect-code.org is the 
first independent website informing on the supply chain of consumer and 
industrial goods. 
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Aim

The consumer wishes to have access to information s o 
that she or he can decide before choosing and buyin g. 
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Target Public:

Companies subscribing to the *respect-inside ethical  charter and wishing to 
provide comprehensive information on the origin of their 

products

Journalists who desire to know and learn more about the products purchased 
and consumed

Every modern consumer who is in tune with his time and subscribes to values 

such as transparency and respect 
NGOs which are concerned about the living conditions of the people involved in 

the supply chain

Public authorities , international organizations and companies that desire, 
as part of their purchasing policy, to discover the DNA of the products they plan 

top buy
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Terms

Traceability

Possibility of following each stage, each process of the product from the outset 
to the finished product 

Transparency

Publication for each stage of the production line, certifications and audit 
indicators and of the code of conducts

Respect

Correct and respectful relation with the employees, constant improvements of 
the work conditions, continuous measurements taken for the protection of the 
natural resources 
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1. Type in : www.respect-code.org

2. Enter the code: SWT2222JGCA or LEC2222AABZ in the search bar

3. Click on:

4. Choose one of the stages of the supply chain listed to receive information on 
the product as well as on the social and environmental involvements of the 
company, from the raw materials suppliers to the distributors

Try yourself…
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„We want to contribute with Respect code to the improvement of the industrial 
conditions of the civilization, by helping to reduce the consumption of energy 
and by encouraging the recourse of natural resources and renewable energy. “

Robin Cornelius, Chairman of Product DNA SA

Final words:
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Gilles Dana
Cell phone: 079 435 06 66
gilles.dana@respect-code.org

Contact


