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ESG: Competitive advantage in a changing world
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* Competitive business landscape continuous change
Through global economic, environmental, social trends

* Sustainable companies leading in recognizing
< New business opportunities and emerging risks

* Sustainable companies superior in
< Maintaining / gaining competitive advantage

Economic
Environmental
Social
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How

Early identification of business relevant trends key

Potential for economic damages/revenues

Demographics
« Ageing population in

Nano- industrialized countries:
tech nology health care, pension
systems, scarcity of
Climate Gene- workforce
technology - Population growth
Change/CO, developing countries:
* Implementation of Kyoto Resource scarcity:
Protocol by 2008 Energy, water, food
Corporate - National CO, emission
Governance reduction targets

* Renewable energy
«  Enron, Worldcom, : ;
Asbestos Tyxo - Adoption strategies
¢ massivedamage . Arthur Andersen
claims in the US . Swissair

* Royal & Sun
Alliance: accrual of

371 Million GBP
» ABB: accruals f
exceeding 1bn USD
Sustainability Leaders minimize their risk
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Alpha Generation

0 000000000000 00000000 0000000000000 0000000000000000 0000000000000 0000000000000000000000000000000000000000000000000000000

Sustainability research delivers added-value to investors

Cumulative outperformance vs. universe
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«  SAM’s sustainability data has predictive power for stock-picking, as shown by the positive information ratio (0.5) of
the portfolio containing sustainability leaders

« Added value is created from picking sustainability leaders and sustainability laggards
« Value creation remains relatively stable over the entire back-testing period
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No Offer

The information and opinions contained in this publication constitutes neither a solicitation, nor a recommendation, nor an offer to buy or sell investment
instruments or other services, or to engage in any other kind of transaction. The information described in this publication is not directed to persons in any
jurisdiction where the provision of such information would run counter to local laws and regulation.

No warranty

This publication is derived from sources believed to be accurate and reliable, but neither its accuracy nor completeness is guaranteed. The material and
information in this publication are provided "as is" and without warranties of any kind, either expressed or implied. SAM Group Holding AG and its related, affiliated
and subsidiary companies disclaim all warranties, expressed or implied, including, but not limited to, implied warranties of merchantability and fithess for a
particular purpose. Any opinions and views in this publication reflect the current judgment of the authors and may change without notice. It is each reader's
responsibility to evaluate the accuracy, completeness and usefulness of any opinions, advice, services or other information provided in this publication.

Limitation of liability

All information contained in this publication is distributed with the understanding that the authors, publishers and distributors are not rendering legal, accounting or
other professional advice or opinions on specific facts or matters and accordingly assume no liability whatsoever in connection with its use. In no event shall SAM
Group Holding AG and its related, affiliated and subsidiary companies be liable for any direct, indirect, special, incidental or consequential damages arising out of
the use of any opinion or information expressly or implicitly contained in this publication.

Copyright

Unless otherwise noted, text, images and layout of this publication are the exclusive property of SAM Group Holding AG and/or its related, affiliated and subsidiary
companies and may not be copied or distributed, in whole or in part, without the express written consent of SAM Group Holding AG or its related, affiliated and
subsidiary companies.

Copyright © 2007 SAM - all rights reserved
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